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| By Serena Lapointe
Each year, the White-

court Community Ad-
visory Board (CSAB) 
holds a planning session 
where volunteers re-
view existing facilities, 
programs, services and 
service levels to see 
where changes could or 
should be made and how 
best to tweak munici-
pal amenities to serve 

the local populace. The 
board also pinpoints 
different topics and pri-
orities to look into and 
possibly implement in 
the next year or in the 
longer term.

Town Council also 
creates a planning doc-
ument each year, in 
a similar format. The 
items brought forward 
by the CSAB align with 

the priorities set by 
Council, in the hopes 
of assisting Council in 
achieving the strategic 
priorities they have set 
their focus on, creating 
synergy between the 
two entities.

During the October 
14 Regular Meeting 
of Council, the final 

| By Serena Lapointe
On Wednesday last 

week, the Whitecourt 
RCMP held an intro-
ductory meeting for 
Citizens on Patrol 
(C.O.P.), a volun-
teer-based program 
where residents be-
come the “eyes and 
ears” for their local 
detachment. The pro-
gram was active be-
fore COVID, but then 
paused, with the intent 
to start it at a later date. 
With local crime at the 

forefront of 
d i scuss ions 
lately, the 
Town and the 
RCMP saw 

an opportu-
nity to bring 
it back and 
h o p e f u l l y 
encourage 
concerned 
citizens to 
join it.

Citizens 
on Patrol 
first began 

in Manito-
ba in 1991, before 
spreading across the 
country. Alberta has 
the highest number of 
groups, with nearly 50 
active chapters listed 

continued on page 2
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Citizens on Patrol volunteers 
needed to get the group back 
out on Whitecourt’s streets

The Community Services Advisory Board recently presented 
its priorities for 2026. The volunteer group has selected eight 
priorities to focus on that include regional partnerships, 
information sharing and youth recognition. Pictured are seniors 
enjoying a guided walk during Seniors Week.

After a five- or 
so-year hiatus, 
the Citizens on 
Patrol Program 
is hoping to see 
a resurgence in 
Whitecourt. RCMP 
members held 
an introductory 
meeting last 
week, with twenty 
residents in 
attendance, and 
are hoping more 
people will come 
forward wanting 
to join. Pictured 
is an AB Citizens 
on Patrol group 
working with their 
local RCMP.

Signage can help further deter 
crime. 

Youth and volunteer 
recognition, 

extended Twinkle 
Tours - all priorities 

for CSAB in 2026
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Samantha Sharpe, along with friends and family, on a packed Twinkle Tour bus last year.

council meeting before 
the election, Brigette 
Moore, Vice-Chair of 
the CSAB, alongside 
Director of Commu-
nity Services Chelsea 
Grande, presented the 
2026 CSAB Priorities 
Report, outlining the 
board’s eight priorities 
they hope to achieve 
next year.

Town Council’s pri-
orities are Economic 
Health, Livability, Or-
ganizational Excel-
lence and Governance 
Excellence. Under 
Economic Health, the 
CSAB focused on the 
community’s youth.

“It was brought up 
that perhaps high-
lighting our youth and 
the contributions they 
make in our commu-
nity would be some-
thing to spotlight in 
the Community Spec-
trum. Maybe a few 
youth every issue, just 
so that people can see 

how involved they are 
in the community, be-
cause we have some re-
ally great youth in our 
town,” said Moore.

The CSAB also fo-
cused on youth un-
der the Livability 
pillar. “We have two 
priorities. One, under 
Community Health/
Wellness, is expand-
ing programs for teens 
and adding resources 
for the teenage group,” 
explained Moore. The 
second priority touched 
on the cultural/recre-
ational side and had to 
do with enhancing the 
Party in the Park festiv-
ities.

Moore said they 
would like to expand 
the size of the “adults 
only” section at Par-
ty in the Park and add 
more tents to the public 
area, just in case the 
weather doesn’t coop-
erate. “It seems like 
it doesn’t matter what 
time of year Party in 
the Park is,” chuckled 

Moore. “We also want 
to include a Best Food 
Truck competition,” 
she added.

Under Organization-
al Excellence, Moore 
said the CSAB had two 
priorities, one of which 
had to do with pool 
maintenance. “We have 
heard from a lot of peo-
ple who get upset when 
the pool maintenance 
happens, so we looked 
into why and when 
it happens.” She said 
they intend to release 
the information and 
expand on it, further 
detailing why the shut-
down happens when it 
does. Every two years, 
starting around mid to 
late February, the pool 
closes and receives 
maintenance for sever-
al weeks.

Grande expanded on 
it. “It’s very difficult 
to change the time of 
the pool maintenance 
because we’ve had it 
there for so long, and 
it’s where we are slot-

ted in for different 
contractors to come 
in. It would also affect 
our lessons, and if we 
delay it, it will affect 
the Blue Dolphins. So, 
when you look at it, it’s 
very difficult to have it 
in a different time of 
year. The board talked 
about really explaining 
that more to the public 
so that they understood 
it. There’s no oppor-
tune time. Any time is 
going to conflict with 
either school vacation, 
weekends, parties or 
someone’s birthday or 
lessons. So, it’s about 
making sure we adver-
tise it early enough and 
that we explain why it’s 
done during that time 
and why we do it every 
two years.”  

Secondly, the CSAB 
plans to expand the 
Twinkle Tours. “They 
are always popular, so 
we thought perhaps we 
could even have spe-
cialty tours for seniors 
that would maybe be a 

little quieter and a bit 
earlier, so they don’t 
have to stay up late, 
or whatever that might 
look like to better ca-
ter to them,” explained 
Moore.

The last pillar, Gov-
ernance Excellence, in-
cluded three priorities, 
of which two had to do 
with regional partner-
ships. The CSAB felt 
that bringing Wood-
lands County on board 
to host National Volun-
teer Week and Seniors’ 
Week would enable 
Woodlands County res-
idents to take part.

Moore said that coun-
ty residents who vol-
unteer in Whitecourt 
would then be able to 
be recognized by the 
municipality. She also 
said there could be 
cost-saving measures 
by jointly hosting. The 
board also proposed 
expanding the Fami-
ly &amp; Communi-
ty Support Services 
(FCSS) department by 

adding a Volunteer Co-
ordinator position to 
help support the com-
munity’s non- profits.

Other items dis-
cussed by the board but 
not deemed priorities 
for 2026 included wa-
ter fountains at the Off 
Leash Dog Park, reno-
vations to the women’s 
change room in the 
McLeod Arena, open-
ing the Pembina Gas 
Infrastructure Aquatic 
Centre early on Tues-
days, Thursdays and 
Fridays in the sum-
mer, expanding transit 
service to Pat Hardy 
Elementary School, 
extending Dial-A-Bus 
hours, adding a swim-
suit dryer to the pool 
change rooms, support 
for community groups 
that wish to hold hock-
ey watch parties, and 
changing the level of 
diamond maintenance 
at Graham Acres. Items 
from the non-priority 
list could become pri-
orities in future years.



The PressThe PressThe PressThe Press 3Wednesday, October 22, 2025www.whitecourtpress.com PAGE

Thu., Oct. 23
Mainly sunny

20%
12ºC
4ºC

W 11 km/h
-

Sat., Oct. 25
Showers

60%
6ºC
2ºC

E 9 km/h
~1mm

 Sun., Oct. 26
Mainly sunny

10%
5ºC
0ºC

E 5 km/h
-

Fri., Oct. 24
Mainly cloudy

30%
9ºC
2ºC

SW 8 km/h
-

Wed., Oct. 22
Mix of sun and clouds

30%
9ºC
3ºC

SE 9 km/h
-

Three AI-powered scams to watch out for
(NC) One of the big-

gest transformations ar-
tificial intelligence (AI) 
is driving is in the area 
of fraud. AI lets fraud-
sters impersonate more 
easily, personalize their 
scams and move faster 
than ever before. Ac-
cording to Mastercard, 
here are three scams 
where it’s playing a 
major role, and ways to 
keep yourself safe. 

The grandparent 
scam: This is a good 
example of how fraud-
sters can use AI to per-
sonalize their scams 

like never before. 
Fraudsters will target 
seniors with a phone 
call when they’re off-
guard or vulnerable. 
Using AI they will al-
ter their voice to sound 
like. a family member 
in distress who needs 
money right away.  

Calls like this are 
meant to play on your 
emotions, so listen to 
your instincts. Ask 
yourself: Why would 
money be what they 
need, instead of help in 
some other way? If you 
are unsure, call them 

back using the num-
ber you have for them. 
Also, consider having a 
“secret word” that only 
family members know, 
to help verify identity.

The fake order: This is 
a type of phishing scam, 
where fraudsters send 
a message designed 
to look like it’s com-
ing from a legitimate 
source, in order to get 
sensitive information or 
login credentials from 
you. A common ver-
sion is sending a fake 
invoice or confirmation 
for an online order. 

Treat any unexpect-
ed messages like this 
with suspicion. Fraud-
sters often pose as 
businesses you trust. 
Never click on links or 
use any contact infor-
mation from this type 
of message. Reach out 
to the business your-
self through the phone 
number or contact form 
on the company’s web-
site. They’re victims of 
the scam, too, and can 
work with you to get to 
the truth. 

Authorized push 
payment (APP) fraud: 

AI tools can let fraud-
sters ask you for le-
gitimate-seeming fast 
payments that often go 
through before your fi-
nancial institution can 
react. They usually focus 
on impersonating quick 
but necessary payments, 
such as Canada Revenue 
Agency back taxes, bank 
overdraft fees or credit 
card bills. 

Thanks to the speed 
of AI, all it takes is a 
moment’s lapse in at-
tention for someone to 
send what could be an 
irreversible payment. 

But, AI is also being 
used to strengthen fraud 
prevention. Payment 
providers, like Master-
card, have developed 
tools that work in the 
background while you 
complete a purchase. 
These systems are de-
signed detect this type 
of fraud automatically, 
in real-time and stop 
the fraudulent transac-
tion in its tracks.  

It’s up to all of us to 
be more cyber safe—
better cybersecurity 
makes for a safer com-
munity.  

A speed watch event in a school zone. 

on the Alberta Citizens 
on Patrol Association 
website (www.acopa.
ca). Saskatchewan is 
also active with well 
over a dozen groups, 
and Manitoba is still 
going strong with just 
under 40. As noted 
on the Canadian Citi-
zens on Patrol website 
(www.ccopa.ca), there 
are no active groups in 
the territories or New-
foundland. Ontario has 
four active groups in 
Barrie, Brantford, St. 
Thomas and Sudbury.

Each group is dif-
ferent in how they ap-
proach the program, 
with some doing more 
than others.

Some groups stick 
with driving around 
the community for set 
shifts, while others also 
do speed checks where 
volunteers oversee 
school zones and other 
community areas, writ-
ing down license plates 
of those speeding and 
providing information 
to the RCMP. Groups 
that do these activities 
receive free flagger 
training from the Al-
berta Citizens on Patrol 
Association (ACOPA).

Each group is run 
by a local board made 
up of its volunteers, in 
conjunction with the 
RCMP and municipal-
ity, and sets the hours 
they volunteer, the 
communication equip-
ment they use and the 
events they take part in. 
The introductory meet-
ing for Whitecourt’s 
group was held at the 
Forest Interpretive 

Centre on Wednesday, 
October 15. A board 
has not yet been creat-
ed.

Crime Prevention Li-
aison Kristen McLeod 
gave an overview of 
the program, with the 
requirements and ex-
pectations for volun-
teers. Members must 
be 18 years old, reside 
in or have a business 
in Whitecourt and be 
Canadian citizens. 
They must complete 
a criminal record and 
driving record check 
and commit to one 
shift a month, though 
members can volunteer 
as much as they like 
above that.

“It’s all based on vol-
unteers in local com-
munities who help the 
RCMP, looking, hear-
ing and seeing what’s 
happening in neigh-
bourhoods. The RCMP 
obviously can’t be ev-
erywhere all the time, 
and sometimes there 
are less priority things 
that are happening 
that are great for other 
people to look out for 
and have those extra 
eyes and ears out in the 
community,” explained 
McLeod. “If something 
appears to be criminal 
in nature or unusual, 
the volunteers will be 
the ones to notify local 
law enforcement and 
report what they are 
watching. It’s essen-
tially a see and watch 
thing. Not a take action 
type thing,” she added.

The ACOPA over-
sees the chapters in the 
province and provides 
training and certain 
equipment.

Photo - ACOPAPhoto - ACOPA

President Kimberly 
Hurst joined McLeod 
to answer questions at 
the meeting, chatting 
over speaker phone. 
She explained that 
members would be 
covered by liability in-
surance through their 
local C.O.P. group and 
that patrolling members 
should let their insur-
ance companies know.

“Let them know 
clearly that you are not 
engaging (with anyone) 
in the process of being 
on patrol,” she said.

McLeod said the 
goals of the C.O.P. start 
with deterrence. “Ob-
serving, documenting, 
reporting and providing 
that presence. Even just 
people knowing that 
C.O.P. is around will 
definitely help deter 
some of the things that 
happen.” She said in-
creasing awareness of 
suspicious, dangerous 
or unusual activities 
is another. “It’s about 

teaching people how to 
prevent it and the signs 
that things might hap-
pen soon.”

Whitecourt RCMP 
Liaison to the C.O.P 
committee, Consta-
ble Anthony Ahtom, 
said once out and vol-
unteering, members 
shouldn’t feel discour-
aged if they don’t see 
anything during a shift. 
“With this program, the 
impact you can have, 
and the time and ener-
gy that you’re willing 
to put into it, you can 
really immeasurably 
contribute to being pro-
active in your commu-
nity. If you go out for a 
drive for three hours on 
a weekend and you see 
nothing, that doesn’t 
mean that you didn’t 
do anything, because if 
there’s no crime in the 
areas that you went, I 
would say that it is time 
very well spent.”

He said when offi-
cers go out, it can be 

the same thing. “We 
don’t know how many 
bad guys or people that 
maybe were just about 
to do something, but 
see the police car and 
think, now’s not the 
night. We can’t mea-
sure that with crime. 
We’re reactive, so we 
can measure what’s 
happened, but we don’t 
have the means to mea-
sure what we’ve pre-
vented.”

Hurst agreed. “You 
are a positive set of 
headlights in your 
community. Just be-
cause you saw noth-
ing doesn’t mean you 
didn’t deter something 
from happening. It’s 
so important for them 
to be out at any time of 
the day.” She also add-
ed that checking the Al-
berta RCMP crime map 
app before heading out 
can help volunteers 
pick patrol spots.

Funding for local 
C.O.P. groups comes 

through the municipal-
ity; however, they can 
also fundraise through 
different community 
initiatives, which can 
help develop the pro-
gram beyond what is 
provided, allowing a 
board to engage in edu-
cational events for resi-
dents or upgrade equip-
ment, for example.

Though the purpose 
of the group is seri-
ous, McLeod said it’s 
also about working 
with other like- mind-
ed residents, building 
relationships with the 
community and work-
ing with and getting to 
know the local RCMP 
members. “It’s about 
having fun too,” she 
said. Residents inter-
ested in joining White-
court’s Citizens on 
Patrol are encouraged 
to connect with Crime 
Prevention Liaison 
Kristen McLeod at 
kristen.mcleod@rcmp-
grc-gc.ca.

continued from page 1
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✔ Ensure your project meets local bylaws

✔ Avoid costly delays or penalties

✔ Support smart, sustainable community growth

Whether you're building a garage, opening a new storefront, or expanding your

home, Woodlands County is here to guide you through the development permit

process.

�� Learn what permits you need

�� Get step-by-step application support

�� Stay informed on zoning rules and timelines

The Woodlands County Planning Department is here to help you every step of the

way.

STARTING A NEW
CONSTRUCTION
PROJECT?
A development permit is your first step
toward making your vision a reality—
legally and safely

For more information, please visit our website at:

woodlands.ab.ca/p/planning-and-development

Or contact us at planning@woodlands.ab.ca or 780-778-8400
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Every Saturday & Sunday 
8:30 am - 2:00 PM 

SSCCRRAAMMBBLLEEDD  EEGGGGSS  
CCRRIISSPPYY  HHAASSHH  BBRROOWWNNSS  
BBAACCOONN
PPOORRKK  SSAAUUSSAAGGEESS
FFRREENNCCHH  TTOOAASSTT
RREEGGUULLAARR  TTOOAASSTT

Fill the Take- out tray
dine in  -  free coffee 

 take-out  -   Coffee to go $2

AT SAGITAWAH BREWING COMPANY      5117 50 ST, DOWNTOWN, WHITECOURT, AB

$10 only

1 beer + 2 sliders comes 
with fries, as well Support Local, Locally Owned

AT SAGITAWAH BREWING COMPANY
5117 50 ST, DOWNTOWN,
WHITECOURT, AB

DJ : BANGERZ
 OCT 31   st FROM 7:30 TILL LATE 

Wear Costumes For A Fun Filled Night Of
Dancing, Drinks and Random Prizes 

Drink And Food Specials

FRIDAY
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Tri-Logging 
is against 
bullying

Putting a face 
on suicide

Every 40 seconds somewhere around the world 
someone dies by suicide, that’s 99 people every 66 
minutes. Every day, that’s almost 100 people in the 

United States alone, and over 2160 worldwide. Putting 
a Face on Suicide (PAFOS) is a suicide awareness proj-

ect that creates posters and videos to pay tribute to 
those we have lost to suicide with dignity and respect. 

PAFOS humanizes the daunting statistics; lovingly 
replacing numbers with faces.

If your life is in danger or you know someone’s 
life is in danger DIAL EMERGENCY NOW 911!
If you are experiencing suicidal thoughts, 

you need to know that you’re not alone. You 
can also call if you are not in crisis, seeking 

additional information. The new Canada 
Suicide Prevention Service (CSPS), by Crisis 

Services Canada, enables callers anywhere in 

Canada to access crisis support by phone, in 
French or English: toll-free 1-833-456-4566 

Available 24/7
Crisis Text Line (Powered by Kids Help 

Phone) Canada Wide free, 24/7 texting service 
is accessible immediately to youth anywhere 

in Canada by texting TALK to 686868 to reach 
an English speaking Crisis Responder and 

TEXTO to 686868 to reach a French-speaking 
Crisis Responder on any text/ 

SMS enabled cell phone.
KidsHelpPhone Ages 20 Years and Under 

in Canada 1-800-668-6868 (Online or on 
the Phone). First Nations and Inuit Hope for 
Wellness 24/7 Help Line 1-855-242-3310

Canadian Indian Residential Schools Crisis 
Line 1-866-925-4419

Trans LifeLine – All Ages 1-877-330-6366
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A Message from Canada’s news publishers

To the Government of Canada,

We applaud the Government of Canada’s ambition to build Canada strong, and commitment in the forthcoming Budget to Buy Canadian. 

Last year, the federal government including agencies and Crown corporations spent over $100 million on advertising. Most of it went to U.S. Big Tech.1

Why are we funding American tech monopolies that extract tens of billions a year out of Canada -- largely untaxed -- at the expense of local journalism 
and culture, and whose platforms have become vectors for division and disinformation?

Let’s reinvest our ad dollars in Canada. In Budget 2025, the Government of Canada should follow Ontario’s lead and set aside a minimum of 25% 
of its advertising budgets for Canadian news media. 

At no additional cost to taxpayers, the government can support local jobs while getting its message out in a brand safe environment. Far fewer 
Canadians trust ads on Facebook and Instagram than those published by Canadian news media.2 

Buying Canadian advertising in Canadian news media is both the right and smart thing to do. 

Respectfully,
Canada’s news publishers 

Buy Canadian should fund Canadian jobs and news, 
not U.S. Big Tech 

SOURCES 
1 Annual Report on Government of Canada Advertising Activities 2023-2024, combined with proprietary industry data. 
2 Totum Research Canada, January 2025. Canadians 18+, n=2418.; Pollara for the Dais. 2025 Survey of Online Harms, Canadians 16+, n=2502.

News Media Canada
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NEED HELP? CALL ANYTIME! (24-7)
• Mental Health Helpline  

1-877-303-2642 • Addiction Helpline 
1-866-332-2322 • Health Link 811

| By Siddhartha  
Bhattacharya 
ATB ECONOMICS 

Strong but signs of 
slowing: New residen-
tial construction in Al-
berta

Despite rising in Sep-
tember, the latest num-
bers on housing starts 
point to some modera-
tion in new home con-
struction in Alberta.

Alberta's housing 
starts averaged almost 
51,000** units in the 
third quarter (July-Sep-
tember), down 22% 
from the previous quar-
ter and the first signifi-
cant quarterly drop since 
2023.

Starts are, however, 
still strong compared 

to last year with year-
to-date (YTD) starts 
up 22% compared to 
the same nine months 
in 2024. The growth 
was largely fueled by 
a 29% surge in multi-
unit dwellings, with 
single-unit builds rising 
8%.

In urban areas (pop-
ulations over 50,000), 
purpose-built rental unit 
construction posted a 
43% YTD increase, mir-
roring a national trend. 
Alberta, however, stands 
out with a 9% YTD in-
crease in starts intended 
for the owner-occupied 
market compared to a 
5% decline in the rest of 
Canada.

Although 2025 is 

projected to set a new 
record for annual hous-
ing starts in Alberta, the 
momentum is anticipat-
ed to slow next year due 
to cooling population 
growth.

*A housing start is 
defined as the beginning 
of construction work 
on the building where 
the dwelling unit will 
be located. This can be 
described in two ways: 
1) The stage when 
the concrete has been 
poured for the whole of 
the footing around the 
structure. 2) An equiva-
lent stage where a base-
ment will not be part of 
the structure.@@@**-
Seasonally adjusted an-
nual rate.

Community Fu-
tures Yellowhead East 
(CFYE) proudly an-
nounces Nick Gelych 
as the recipient of the 
2025 Community Fu-
tures Network of Al-
berta - Volunteer of the 
Year Award, recogniz-
ing exceptional dedica-
tion, compassion, and 
service to the region.

Selected among oth-
er inspiring nominees, 
Gelych has contributed 
many hours of volun-
teer work this year and 
it does not go unrecog-
nized.

"Nick has been an 
incredible advocate 

for local business and 
community develop-
ment. He leads with re-
spect, brings people to-
gether, and consistently 
goes above and beyond 
to support the success 
of others" said CFYE 
Executive Director, 
Michelle Jones.

The Volunteer of the 
Year Award is present-
ed annually to an in-
dividual who demon-
strates outstanding 
service, leadership, and 
a sustained commit-
ment to the mission of 
the CFYE Region.

This year's award 
was formally presented 

at the Community Fu-
tures Network of Alber-
ta on September 17th 
in Red Deer, where 
Community Futures 
members, partners, and 
supporters gathered to 
celebrate volunteerism 
and impact. Strong but signs of 

slowing: New residential 
construction in Alberta

Teachers and community members gathered at the Carbonex 
Contractors Centre in Whitecourt on Oct. 14 for the “Walk for 
Public Education.” Organized by educators from both Catholic 
and Northern Gateway Public Schools, the event was held to 
show unity during the teachers’ strike and draw attention to 
issues impacting public classrooms.

A Whitecourt Wolverines player battles for the puck against 
a Camrose Kodiaks opponent during AJHL action Friday, 
Oct. 11 in Whitecourt. The Wolverines skated to a 7–3 
victory.

Melissa Baker Photography photo Melissa Baker Photography photo 
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Dollar Values as of October 22, 2025

One Canadian Dollar = 0.71 US Dollar
at an exchange rate of 0.7131 (using nominal rate).

Money Matters
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CONTACT HAYLEE

Keep your money safe from sneaky screen scraping
(NC) Have you ever 

signed up for an app 
that promised to sim-
plify your finances, 
only to wonder why 
it needs your online 
banking password? If 
the request gave you 
an uneasy feeling, you 
may have had good rea-
son to distrust it.

Some financial tech-
nology, or fintech, 
apps use a method 
called screen scraping 
to log into your bank 
account. The app asks 
you for your username 
and password. Then, 
it uses that access to 
pull financial data like 
balances, transactions 

and even investments 
so that the app can 
manage them in one 
place. It may sound 
convenient, but it’s a 
cybersecurity night-
mare.
•	 Handing over your 

login information 
means giving up 
more than just your 

username and pass-
word:

•	 You're giving a third 
party access to all 
the sensitive infor-
mation you usually 
guard safely.

•	 You risk losing your 
legal protection 
against unautho-
rised transactions.

•	 Your bank may not 
repay your losses 
if your data gets 
breached.

The access you give 
out matters

Some things, like 
government services, 
use banks as sign-in 
partners to access your 
account. This isn’t the 
same thing as screen 
scraping because you 
still sign in through 
the bank itself, and the 
bank provides confir-
mation for the secure 

login—your informa-
tion stays secure.

With screen scrap-
ing, you’re giving a 
third-party app your 
banking login, letting 
it see and potentially 
make changes to your 
account. That includes 
personal information, 
transaction history, the 
products you use and 
more. And because it's 
logging in with infor-
mation you gave, if 
something goes wrong 
it can be extremely dif-
ficult to prove you’re 
not at fault.

Even if the app mar-
kets itself as secure, 
giving a fintech com-
pany this kind of access 
to your account may 
go against your bank’s 
terms of use. 

That’s why experts, 
as well as the Govern-

ment of Canada, advise 
against it.

How to protect 
yourself:

•	 Never share your 
banking credentials 
with an app, by text 
or email or over the 
phone.

•	 Avoid apps that ask 
for your bank pass-
word, no matter how 
helpful they claim to 
be.

•	 Use only secure, ap-
proved channels to 
access your finan-
cial data.

Fraud is evolving 
fast, and screen scrap-
ing is one of the sneaki-
est ways bad actors can 
get to your money. The 
best defence is always 
keeping your pass-
words to yourself.

Learn more at cana-
da.ca/money.

The walking path that extends from the end of 52nd Street, 
to the left of the blue Air Cadets building and exits into 
Festival Park on the west side of the pond, is a short but 
beautiful walk under a thick canopy of trees. Though it is a 
lovely walk at any time of the year, it is especially beautiful 
in the fall, before all the leaves have fallen. On this day, a 
deer was sharing the path, enjoying a snack amongst the 
sunny rays streaming in from between the trees.

Pretty 
path

The PressThe Press
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ADOPTABLE
WHITECOURT

ANIMALS

Meet Bud

For more information 
or to arrange a 
meet-and-greet, 
please contact the 
Whitecourt Pound at:
�� 780-778-5767

This sweet-natured dog has a 
gentle, shy temperament and 

forms strong bonds once he feels 
comfortable. Bud enjoys being 

close to his people and is 
happiest when he’s by your side. 

He knows how to 
sit for treats and is 
eager to continue

 learning. Playful and 
a�ectionate, Bud 
especially loves a 

good game of fetch.

Bud is an 
approximately 
2-year-old Pyrenees 
cross who is 
neutered and up to 
date on all 
vaccinations. 

Shift Incentive for Overnights

Notice of application to be � led for approval to amend fran-
chise fee for Town of Whitecourt and FortisAlberta Inc.
Application summary 
FortisAlberta Inc. will fi le an application with the Alberta Utilities Commission, requesting acknowledgement of the 
new franchise fee of 7.09 per cent for the Town of Whitecourt.

The current franchise fee of 5.34 per cent will change to 7.09 per cent, effective January 1, 2026. The franchise 
fee percentage is applied to the distribution tariff, typically consisting of both distribution and transmission 
charges. Based on the typical monthly consumption of 625 kilowatt hours, the average monthly franchise fee paid 
by an average residential customer is expected to increase to $1.42.

The franchise fee is charged in accordance with the franchise agreement between the Town of Whitecourt and 
FortisAlberta Inc., approved by the Commission in Decision 2014-152. 

You may send your objections, concerns about, or support for the application in writing to FortisAlberta or the 
Town of Whitecourt on or before October 29, 2025, at:

FortisAlberta Inc. 
Mr. Ralph Leriger, Manager, Stakeholder Engagement
100 Chippewa Road, Sherwood Park, Alberta, T8A 4H4
email: stakeholderrelations@fortisalberta.com

Town of Whitecourt
Judy Barney, Director of Corporate Services 
5004 – 52 Avenue, Box 509, Whitecourt, Alberta, T7S 1N6
Judybarney@whitecourt.ca

Except for information designated confi dential by the Commission, any information or materials, including 
personal information, that are provided as part of a Commission proceeding will become part of the public record.

If no submissions are received, or if submissions are received from a party not directly affected, or if submissions 
are frivolous, vexatious or of little merit, the Commission may render a decision on the application without further 
notice or without a public hearing.

For more information
For more information on how to fi le a submission, please contact the Commission directly at 310 4282 (in 
Alberta) or 1 833 511 4282 (outside Alberta), or by email at info@auc.ab.ca. An information package, providing an 
explanation of the process and assistance on how to participate in the proceeding, will be immediately provided to 
any person who inquires with the Commission.

For a paper copy of the franchise agreement, please contact either the applicant or the municipality at:

FortisAlberta Inc. 
Mr. Ralph Leriger, Manager, Stakeholder Engagement
100 Chippewa Road, Sherwood Park, Alberta, T8A 4H4
email: stakeholderrelations@fortisalberta.com

Town of Whitecourt
Judy Barney, Director of Corporate Services 
5004 – 52 Avenue, Box 509
Whitecourt, Alberta 
T7S 1N6
Judybarney@whitecourt.ca

The Alberta Utilities Commission is an independent, quasi-judicial regulatory body responsible for making 
decisions about utility-related applications. 

Issued on October 15, 2025.

Alberta Utilities Commission
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From the left, Maddox Mills, 10 (#8 - U11 Team 1), his sister, Madelyn Mills, 7 (#61 - U9 Team 2), and their friends Maron 
Rogers, 9 (#2 - U11 Team 1) and her little brother, Boden Rogers, 6 (#6 - U7 Team 2) are a fun-loving sibling friend group 
that love hockey. The foursome recently posed for a group shot before hitting the ice at JDA Place and ended up having a 
ridiculously cute giggle together. 

Pictures provided by Jen LaFrancePictures provided by Jen LaFranceThe fantastic four

The PressThe Press

NOTICE OF DECISION
The following decision was made by the Municipal Planning Commission:

Application No. 25-097 – Discretionary Use Application for Commercial School for Massage Therapy at 3808 38 Avenue – Was refused.

The reasons for refusal are listed as follows:

1. A Commercial School for massage therapy does not meet the purpose or intent of the M-1 Service Industrial land use district as per Section 10.20.2 in Land Use Bylaw 1577 
for the following reasons:
a. it does not provide services to the adjacent industrial area, and
b. It would be more appropriately located in a C-1 or C-5 district.

2. A Commercial School for massage therapy is a better fi t within a commercial district due to the client visit portion of the business that aligns with the Health Services defi nition 
under Land Use Bylaw 1577.

3. One of the industrial goals of the Municipal Development Plan Bylaw 1576 is to maintain the integrity of industrial nodes by limiting non-industrial activities in this area to those 
which are compatible with industrial uses. Prescribed uses within the M-1 Service Industrial land use district may not be compatible with a commercial school for     massage 
therapy.

4. As per Policy 8.2.7 within Municipal Development Plan Bylaw 1576, Whitecourt should maintain the service industrial nature of Hilltop Industrial and should restrict nonindustrial 
uses in the area to only those that can readily coexist with industrial activities. Prescribed uses within the M-1 Service Industrial land use district may not be able to coexist with 
a commercial school for massage therapy.

Date of Decision: October 9, 2025  Appeal Closes at 4:00pm: October 30, 2025

An Appeal of the above decision(s) may be made by submitting a written appeal and appeal fee ($310.00) to the Offi ce of the Secretary of the Subdivision and Development Appeal 
Board, Town of Whitecourt Administration Building, Box 509, Whitecourt, Alberta, T7S 1N6 prior to 4:00pm on the above noted date.  Any person(s) affected by the said proposal(s), 
has the right to appeal prior to the above date.

REQUEST FOR PROPOSAL
Current opportunities are posted on the Town’s website and when required, opportunities are posted on purchasingconnection.ca.  Currently, Whitecourt has the following 
opportunities:

• Project Number 2025-01-10: Utilities Master Plan. Closes: November 3, 2025 at 4:00 p.m. MST.

For further details on any of these opportunities visit www.whitecourt.ca and search the project title.

Location: SE 23-56-10-W5M
Proposed Development: Small Animal Boarding & Grooming
Decision Date: Oct 14, 2025
Appeal Deadline: Nov 4, 2025

For full details on Development Permits visit woodlands.ab.ca or contact below

Email: planning@woodlands.ab.ca
Call: 1-888-870-6315

NOTICE OF DECISION APPLICATION 15-018-2024NOTICE OF DECISION APPLICATION 15-018-2024
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Your only LOCAL carrier serving the Community since 1950
Proud supporter of 

our local Organizations
780-778-2226

This page is sponsored by:

5027 - 51 Avenue, Open: Monday to Friday 10am - 4pm 780-396-8777

Offering support services for marginalized individuals
• Outreach worker, laundry and shower facilities 

by appt • Tax program & Bag Lunch Program

Soaring Eagle Support Society
"Serving the community for over 30 years"

The Food Bank relies on donations of cash or food  
in order to help families in need. 

Open Mon, Wed & Fri 11:00am to 2:00 pm
Phone: 780-778-2341

Located within the Carlan Services Community Centre
The Whitecourt Food Bank is operated by the Town of 
Whitecourt Food Bank Coordinator and dependent on 

volunteers to operate. The Food Bank relies on donations 
of cash or food from individuals and organizations. Local 
grocery stores drop off baked goods including bread and 

pastries weekly. Other corporations and schools  
schedule food drives throughout the year.

Open: Mon, Wed, & Fri 11 a.m. to 1:00 p.m. Phone: 780-778-2341

Providing timely and 
easily accessible financial 

support for Whitecourt 
patients and their families 

who are dealing with a 
cancer diagnosis.

This can include help with parking costs  
for hospital visits, living expenses and  

unforeseen medical expenses.  
Applications can be made through the Drs 

at both Whitecourt Medical Clinics or (office 
hours, can leave a message): Kim Nendsa  

(President of Whitecourt  Cancer & Wellness 
Society) 780-778-0932 Aimee Grierson  

780-262-0222 https://wctcancerwellness.com/

Recover Out Loud
•	 Mondays are in person, at the Family Worship Center 

upstairs, and online (hybrid) at 7:30pm  
•	 Fridays 7:30pm at the Whitecourt Baptist Church in 

person only.
ZOOM ID: 818 413 483 PASSWORD: gratitude

Support group on Tuesdays 6:30 pm – 8:30 pm, 
September 16 – December 2, Crossroads Com-

munity Church, 4719 44 Avenue
Mayerthorpe, Pre-registration is required 

CALL Ruth 780-674-7182
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Valerie Winger at 780-706-1858

A locally owned and family operated 
newspaper serving Whitecourt

The Press is printed on high quality newsprint using 
vegetable based ink. We encourage you to share, save, 

reuse, rehash & recycle.

Published every wednesday

The PressThe Press

Letter to the Editor policy
The Press welcomes readers to write letters to the 
Editor. A maximum of 300 words is preferred but not 
necessary. Letters must carry a first name or two 
initials with surname and include an address and 
daytime telephone number. All letters are subject to 
editing. Please email letters to wctpress@gmail.com.

Autos
BLANKET THE PROV-
INCE with a classified ad. 
Only $269/wk (based on 
25 words or less). Reach 
75 weekly newspapers. 
Call NOW for details. 
1-800-282-6903; www.
awna.com; email classi-
fieds@awna.com.

Coming Events
FIREARMS WANTED 
FOR  OUR 2025  AUC-
TION PROGRAM: Fire-
arms, Ammunition, Ac-
cessories, or Militaria. 
Collections, Estates or 
single items. For Auction, 
or Possible Purchase: 
Contact us: 1-800-694-
2609, Email: sales@switz-
ersauction.com or Visit us 
@  www.switzersauction.
com for Auction Dates & 
Details.

For Sale
PROMOTE YOUR MES-
SAGE THROUGHOUT Al-
berta. The Blanket Classi-
fieds or Value Ads connect 
with more than 500,000 
readers in the province 
each week. Choose from 
three packages beginning 
at $269, $299 or $599 
to share your message in 
over 70 Weekly Commu-
nity Newspapers. Contact 
THIS NEWSPAPER today 
or email classifieds@awna.
com for more information. 

Odds of a child becoming 
a top fashion designer: 1 in 7,000

Odds of a child being diagnosed
with autism: 1 in 110

To learn more of  the signs of  autism, visit autisms peaks.org

Some signs to look for:

No words by 
16 months.

No babbling by 
12 months.

No big smiles or other joyful 
expressions by 6 months.

© 2010 Autism Speaks Inc. “Autism Speaks” and “It’s Time To Listen” & design are trademarks owned by Autism Speaks Inc. All rights reserved.

Please recycle Please recycle 
this paperthis paper

Call 1-800-282-6903 or 
780-434-8746 or visit 
www.awna.com.

WHITE SPRUCE TREES: 
5’ average $50. Installa-
tion ONLY $19. Includes: 
hole augered, Wurzel Dip 
enzymes injection, bark 
mulch application, stak-
ing. Minimum order 25. 
One-time fuel charge: 

$150 - 250. Crystal 
Springs.  403-820-0961. 
albertasprucetrees.com.

Services
PRIVATE MORTGAGE 
LENDER. All real es-
tate types considered. 
No credit checks done. 
Deal direct with lender 
and get quick approval. 
403-543-0927; www.

firstandsecondmortgages.
ca.

Wanted
WANTED: Looking for 
1970-1971 Barracudas 
and 1969-1970 Chargers, 
in any condition. Running 
or not. TOP PRICE PAID 
for 6-pack or Hemi car. 
Call 306-221-5908.

SENIORS SPECIAL! 10% 
MORE ON ALL CASH 
PAYOUTS. SILVER Coins, 
Canadian Coins, GOLD 
coins, chains, rings...
We buy them ALL! Sil-
ver flatware, tea sets, all 
things silver, Canadian 
Mint sets. We come to 
the privacy of your home, 
no fees! Call Joy or Ted 
1-825-966-4373.

Falcon Equipment Rentals celebrates 
grand opening in Whitecourt

Falcon Equipment 
Rentals recently cele-
brated the grand open-
ing of its newest branch 
in Whitecourt, marking 
the company’s fifth 
location in Northern 
Alberta. Other branch-
es are located in Slave 
Lake, Peace River, 
Athabasca, and High 
Prairie.

The event brought 
together members of 
the community for a 
day of food, prizes, and 
great company. Guests 
enjoyed hot dogs, ham-
burgers, and the oppor-

tunity to meet the Fal-
con team.

“We’re excited to be 
part of the Whitecourt 
community,” said a Fal-
con Equipment Rentals 
representative. “We 
look forward to provid-
ing reliable equipment, 
trusted support, and a 
strong commitment to 
our customers.”

With this new 
branch, Falcon Equip-
ment Rentals continues 
to expand its reach and 
reputation for depend-
able service throughout 
the region.

The Whitecourt 
Community Services 
Advisory Board re-
cently met for a plan-
ning session to review 
current town programs 
and services and to 
identify priorities for 
the upcoming year. 
R e c o m m e n d a t i o n s 
from the board will 
be presented to Town 
Council for consider-
ation during the 2026 

budget deliberations.
As part of Family 

Violence Prevention 
Month this November, 
the Whitecourt Family 
Violence Initiative will 
be hosting several com-
munity events and ac-
tivities. These include 
the Shine A Light Event 
on November 1, Fam-
ily Violence Business 
Connect on November 
7, a Candlelight Vigil 

on November 14, and 
the #GoPurpleAB cam-
paign on November 
21. More information 
about each event can 
be found on the White-
court Family Violence 
Initiative Facebook 
page.

Council has sched-
uled a special meeting 
for December 10 at 
4:00 p.m. to review the 
2026 budget. The Town 

is also preparing for a 
tax sale in March 2026, 
where two properties 
will be offered for sale 
by public auction. In 
other business, Council 
approved a develop-
ment agreement with 
Nerval Construction 
Inc. for servicing work 
related to a new com-
mercial development 
located at 3547 Caxton 
Street.

A custom TruFloat cooler was the grand 
prize giveaway at the Falcon Equipment 
Rentals grand opening in Whitecourt.

Whitecourt Town Council Update

The PressThe Press
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Thank you to all those loving 
families who've adopted the 

pets at the Whitecourt Vet Clinic. 

Whitecourt Veterinary 
Clinic 4439 - 52 Ave

We're there 
where you need 

us most!

Providing Traffic 
Control and Piloting

Road Monitoring 
& Radar Services

Servicing Woodlands and Yellowhead Counties

780-865-5815

• Traffic Control 
Personnel

• Provide service for 
emergency lane or road 

closures
• Construction 
zzone set ups

DEBT SOLUTIONS 
780-424-9944

FREE Consultation
www.DEBTFREE.ca

Debt/Credit Counselling
Creditor Negotiations
Bankruptcy Alternatives

Debt Consolidation
Consumer Proposals
Bankruptcy Protection

A.C. Waring 
& Associates Inc. 

 Licensed Insolvency Trustee 
Trustee in Bankruptcy

LOCAL NEWS PRINTED 
ON LOCAL NEWSPRINT
LOCAL NEWS PRINTED 
ON LOCAL NEWSPRINT

www.whitecourtpress.com

Notice of Correction
In our advertisement published last 

week regarding Small Business Week, 
the dates were listed incorrectly. The 
ad stated October 12 to 18, which was 
an error. The correct dates for Small 
Business Week are October 20 to 24.


